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MARKETING Destinos
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enlinea:media
Redes Sociales CPTQ

Situacion Actual

Las marcas del Caribe Mexicano
en redes sociales:

Cancun Holbox Playa del Carmen
Riviera Maya Mahahual Mexican Caribbean
Tulum Bacalar Caribe Mexicano
Cozumel Chetumal

Grand Costa Maya Isla Mujeres

Mayaka’an Travel Puerto Morelos

0006




enlinea:media

Redes Sociales CPTQ ¢ Cudntos seqguidores tiene hoy cada marca
Situacion Actual del Caribe Mexicano?

900,000
800,000
700,000

600,000

500,000
400,000
300,000
200,000
100,000 I
0 |l —-—— - — — —— —_— —

Mexican  Grand

Seguidores

Cancun Riviera | Playadel Caribe Cozumel Bacalar Caribbea Costa Mahahua |Mayaka'a Chetumal lsla Holbox Puerto
Maya  Carmen Mexicano | n Travel Mujeres Morelos
n Maya
menero2019 839,755 625,285 537,400 497,000 235,113 197,086 25100 21,000 19400 17,990 14,500 13,900 10,200 107 0

mmayo 2019 840,101 655623 547,001 508831 237,012 207,550 30530 23,570 20,620 19,057 14,869 14,853 11,632 450 246



enlinea:media
Redes Sociales CPTQ

Situacion Actual

30.00%
25.00%

¢Como interactuan .

las comunidades?

1.2% era el engagement rate

promedio que tenian las marcas del  1000%

destino (FB+IG) al iniciar el afio. c3i% gag Sew o1m% 679
5.00%

Hoy los destinos ya muestran una

25.67%

23.18%

gran mejoria en este sentido con un  o.00%

. o > S Q2 >
promedio global de 7.6% & F F T & ¢
3 A @ ol & X
F & & ¢ 2 B
o & ® S
0‘\ (,(DQ \‘\‘S\

—\Mayo 2019

Los destinos con redes sociales nuevas tienen ese altisimo porcentaje porque son cuentas con menos audiencia y
el contenido suele mostrarse a casi todo ese publico, generando un promedio muy alto entre visualizaciones e interacciones.

Esta situacion cambia con pdginas con una mayor audiencia, donde la distrubucion orgdnica de los contenidos es menor. Estos destinos eventualmente

se estabilizardn con los demds en materia de tasa de interacciones.
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! "#$%&I#$O %#*"',', %/;#*0$1&1#*/l;lnﬁéslones de grupo

&’#$(_1#2*$1&%#*/%#* ’&’#3MPRESIONES POR DiA

Se incluye en este informe.

¥ Bacalar

y Caribe Mexicano 7

y Grand Costa Maya

y Mahahual

y Playa del Carmen

y Riviera Maya

3 Visit Holbox

I3 Cancun Travel

K3 Chetumal Oficial

[ Holbox

[ Mahahual Oficial

[ Mexican Caribbean

[ §] Puerto Morelos, Mexico
3 Tulum

Cancun Travel
Chetumal

Holbox, Mexico

(©) Mahahual

Puerto Morelos - Mexico
Tulum

y Cancun Travel

y Chetumal

W Isla Mujeres - Mexico
 Mexican Caribbean
 Puerto Morelos

W Tulum

i Bacalar

I3 Caribe Mexicano

[f1 GRAND COSTA MAYA
i Isla Mujeres

i Maya Ka'an Travel

[ Playa del Carmen @Riviera Maya
Ei RIVIERA MAYA
Bacalar

(©) Caribe Mexicano??

(©) Grand Costa Maya

Isla Mujeres

(G) Mexican Caribbean

(©) Riviera Maya, Mexico

5 0K

Impresiones de Twitter
Impresiones de Facebook
Impresiones de Instagram

Total de impresiones

4 15 1 1 8 19 20 2 4 5 6 8 29 C 1
@ Facebook @ Instagra
1.036.870
2.914.152
2.828.578
6.779.600
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Resumen de actividades de grupo Engagement de grupo

Impresiones Engagements ENGAGEMENTS POR DIA
© 6,8mm % 223,8k 14K

Crecimiento de la audiencia de grupo

AUDIENCIA POR DIA 10K
1.200

1.000

o e @ ] @ Twitter @ Faceboo | L T

Engagements en Twitter 65.278
Total de seguidores 2.816.422
Seguidores de Twitter obtenidos 2343 Engagements en Facebook 46.318
Fans de Facebook obtenidos 3623

Engagements en Instagram 112.246
Seguidores de Instagram obtenidos 18.402
Total de seguidores oblenidos 24368 Total de engagements 223.842
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Channel

n Facebook
l@l Instagram
n Twitter

$-*#.$-)(*$%
*(_ [*+"$
012(+/)H*$%-'#'$%
U $-)2'$%" 2%6+*$%
3%4+*-*5'67*$8

Audience Growth Over Time

2,913k

2,912k

2,911k

2,910k

2,909k

Audience Growth (Net)

1,615

2,613

575

4,803

———

W

- III IIII IIIIII

2,907k

9

10

11

12

13

14

15

16

17

Growth Rate

0.07%

0.5%

0.25%

0.16%

18

1,250
1,000

Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr

19 20 21

22 23

24

Total Audience

2,162,840

522,717

227,455

2,913,012

1,500

N
]

0

25 26 27 28 29 30

B Instagram @ Facebook WM Twitter -8= Total Audience (Followers, Fans, Friends)
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n Facebook

1,307 Checkins 136,604 Clicks 1,585 Comments 203 Discussions 8,906 Likes ‘ 7,726 Page Likes (Gross) 67 Photos

20,000 20,000

1A@,&

10,000 10,000

22. Apr B = & . 29. Apr

8.Aapr T " 7 s Apr

0B"2"6*+8

@ Instagram

690 Comments

20,000 20,000

/"
10,000 / 10,000

i

i Apr 8. Apr’ is5. Apr 22. Apr 29. Apr

A9C&%9,%!,9,&%&C

L&<@
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D Twitter

0 Clicks 11 DMs 832 Mentions 210 New Followers (Gross) 21 New Lists 50 Replies
43 RT by Me 825 RT of Me

400 400
200 200

: i A DD o T i S
i. Apr 8. Apr i5. Apr 22. Apr 29. Apr

$4#.$-) (%A (-/*+"$
012(+)#*$%-#*$%+*$%66 " #"$%S$'()*+"$8

Page Likes Reactions Post Reach Eng. Users Page Views Comments
bk il | ssed
— N J.Ill..-.]l.] T TN YT | Y O —"
2,162,840 +0.08% 8,906 +100% 1090k +90% 164k +45% 25,959 +11% 1,585 +50%
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Digital Marketing Experience Design

— — - w b - D -
Digital Marketing Cycle ebsite Design

Search Engine Optimization (SEO)
Conversion Rate Optimization (CRO) Revenue Generation
Pay—Per—Click (PPC) Managed Ad Programs

i Licensed & A La Carte Services
Remarketing
Social Media Advertising
Content Development

Custom Analytics & Tracking

The Layover
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User Generated Content (UGC) .
ream
Today's experiences are the inspiration for tomorrow'’s visitors. @ gﬂ?mhn.(ml
Organic Visits
L] Paid Media Visits
Module & Integration Socil Shares
CRM KP'S O Plan
. . . . Aver; Time on Site
Conversion Rate Optimization Key ::;:,'3':3;,,‘,"
. Performance m’:m"r‘sum“
Content Creation & Management Indicators Kinerares Saved
during each
stage s

- Conversion Rate
Average Order Value
Number of Transactions
ROI

Economic Impact

Experience
Mobile Sessions In-Market
Mobile Pages Per Session In-Market

Mobile Time on Site In-Market
Mobile Partner Referrals In-Market
Mobile Listing Views In-Market

= Share
U] .
Shares
Tweets
Followers

Partner Referrals from Social
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